
ONE WORLD, DIFFERENT PERSPECTIVES

T
he IPL is India’s
version of Amer-
ica’s Super Bowl.
In both events,
companies line

up a series of ad-
vertisements, espe-
cially, shot for the
occasion. The Super
Bowl this year fea-
tured bears and fox-
es eating Doritos; a
Pringles commer-
cial in which every-
one has a hand
stuck in a tube of
crisps, come birth,
marriage or death;
and a clever one for
a crypto firm, star-
ring comedian Lar-
ry David, which in-
verts the tradition-
al endorsement,
‘Don’t be like Larry.’

Watching the IPL on TV
is like watching a ‘maalgaa-
di’ of ads, with some inter-
mittent bat-ball ac-
tion. The cricket is an
afterthought. Foot-
ball, with 45 minutes
of straight uninter-
rupted game time on
either side of the
break, is a more se-
ductive alternative.

There is an insidious
quality to IPL advertising. It
seeps into commentary,
which sounds like a stream
of corporate jargon. When
the camera pans to cheering
crowds, they’re wearing 
t-shirts of one of the spon-
sors. The power plays are de-
signed to pack in as much ad-
vertising as possible. There
is also the curious phenom-
enon of the one-fourth ad,
where a ten second spot is
squeezed into the three sec-

onds available, and cut off
abruptly when the new over
begins.

This year’s
IPL gets the
wooden spoon,
as far as the
quality of adver-
tising is con-
cerned. After
two months of
watching these

TVCs, I can barely remem-
ber the product. In an inter-
minable commercial, Ayush-
mann Khurrana performs
an excruciating hackneyed
Bollywood group dance.

There’s another one, of
which the only thing I recall
is that Ranveer Singh looks
like an evil magician. Virat
Kohli wears a Sikh turban
for no good reason, Aamir
Khan hams the same faces
he’s been hamming since ‘Dil
Chahta Hai’, and Shah Rukh

Khan dons sunglasses for the
umpteenth time.

When an attempt is made
to think out of the box, the
results are patently absurd.
Like in the commercial
for dry fruits in which
an animated char-
acter goes around
shooting everyone
with a dry fruit
gun. The charac-
ters in the ad are
so infused with
energy after be-
ing machine-
gunned with
raisins, that an
RWA uncle hugs
the chowkidar and
says, ‘Let’s go clean
the building’s water
tank.’

Two Madhuri Dixits, one
old, one young, endorse a wa-
ter- filter that promises to in-
fuse water with zinc and cop-

per. I couldn’t see the need
for the double role – unless
the younger Madhuri repre-
sents zinc and the older one,
copper. An ad for an used-car

company involves a hap-
py Nirodh nuclear

family and Sachin
Tendulkar, all smil-
ing cloyingly at
each other. This is
e x a g g e r a t e d
earnest smiling
at its worst, an
idea that even
Close-Up would-
n’t touch with a

dentist’s tweezer.
Not surprising

then that the only
ship sailing proud in

this sea of mediocrity
are the CRED commercials:

Two senior citizens chatting
while holding badminton
racquets; Karishma Kapoor
in a reworking of a popular

detergent ad; and Annu
Kapoor and Renuka Shahne
in a throwback to their ‘An-
takshari’ days. All of these
have a strong generational

connect, going back
to the 1980s and
1990s.

My favourite is
the latest one fea-
turing Ravi Shastri.
Here, the makers
do the reverse of
what they did with
Rahul Dravid.
Dravid acted the
opposite of his per-
sona; the incon-
gruence of his road
rage was the USP.
With Shastri, they
exaggerate ele-
ments of his per-
sonality, fetishised
in judgemental

memes: The glamorous,
heavy drinking playboy who
doesn’t give a damn, the last
remaining Shane Warne.
As his team celebrates vic-
tory by spraying cham-
pagne, Shastri, the coach,
tries to grab the bottle back:
‘Don’t waste it, yaar!’
Touché.

The best jingle award
goes to Pristine Healthcare.
I find myself singing this
memorable line while driv-
ing, in the garden, on the
throne, ‘Inki ab ye life hai/
Karta control piles hai.’

Oh, aur main ek baat
kehna to bhool hi gaya, the
women’s leg of the IPL had
seen no advertising until the
time of writing this. Nothing,
nada, zilch. When the ladies
cometh, the adman vanishes.
The writer is author of ‘The Butterfly Generation: A

Personal Journey into the Passions and Follies of
India’s Technicolor Youth’

Source: ET Edit

Explore diversity in vision and figure out how the same topic may be viewed
differently by different folks. This is a mirror to society and life

A
n observer stud-
ying India’s po-
sition on the
Russia-Ukraine

conflict might well be con-
fused by a double image, a
duality of views.

The first view is that of Government
India which, while urging a cessation of
hostilities, has maintained a posture of
strict neutrality between Russia and the
US, which continues to pressure New 
Delhi to side with it against Russia.

New Delhi’s tightrope walk between
Moscow and Washington is clear. In the past,
Russia has been a far more reliable ally of
India, in terms of military and moral sup-
port, than the US, for all its talk of forming
a ‘strategic partnership’ with the world’s
most populous democracy.

India’s double vision regarding Russia
and the US comes into focus when the rel-
ative appeal of the two for the individual
Indian is taken into account.

Acomparison between the queues for
visas – for students, business travellers,
tourists, would-be immigrants – outside the
Russian and the US embassies in New Del-

hi provides compelling ev-
idence that when it

comes to voting with
its feet, public India, as
distinct from Govern-

ment India, is
far more in
favour of
Washington
than of
Moscow.

The reason is not far to seek. For the 
average Indian, English-speaking Ameri-
ca’s ‘soft power’ – as represented by Holly-
wood, Netflix, pizza, burgers, ripped jeans
and the holy grail of the Green Card – is far
more alluring than Russia’s ‘hard power’
in terms of supply of fossil fuels and
weaponry, and alignment with New Delhi
on geopolitical issues relating to Pakistan
and other areas of contention.

Russia’s a good, solid pal to have when
the going gets tough, unlike the US which,
at best, is an unreliable accomplice notori-
ous for dumping its friends when it proves
inconvenient. Uncle Sam is like the rich
Mamaji who holds out the promise of all
manner of goodies, from an Ivy League 
education which is a passport to an inter-
national corporate career, to 32 flavours of
a globally renowned ice-cream.

However, the two views of Russia and
the US, the Government view and the in-
dividual view, are summed up and recon-
ciled in a 1955 movie song which celebrates
India’s tradition of eclectic cosmopoli-
tanism: ‘Mera joota hai Japani/ Yeh pat-
loon Englishtani/ Sir pe lal topi Roosi/ Phir
bhi dil hai Hindustani.’

Source: TOI EDIT

A draft law in California addresses the
addictive nature of social media for kids. 

That’s quite a leap for parent kind 
Indeed. If it’s passed, it will be a huge shot
in the arm for the ability of parents to sue
social media companies for what might be
considered addictive online content.

Will all social media firms be under this radar?
This bill only applies to companies that
made $100 million in revenue the past year
and excludes streaming services and apps
that only allows emails or text 
messages.

All the social media giants then. There’s
been quite a bit of controversy around
kids on social media, right?
Indeed. Remember the Facebook papers,
which revealed how the company’s own

staff were concerned about the impact they
were having on children and adolescents.
There have also been studies showing how
the screentime for children have increased.

Does it define addiction? That might be a
bit of a minefield?
It says “people who are harmed either
physically, mentally or emotionally, who
want to stop but find they can’t because
of the platform’s nature.”

That seems clear. The tech giants can’t be
too thrilled
Yeah, they won’t be pressing the “Like”
button on this one. A group of tech execu-
tives have written to legislators saying the
platforms would have to ban users under 18
years and would require them to “imple-
ment stringent age-verification” to make
sure adolescents don’t use their sites.

Wonder if this will happen in India too... 
We’ll have to wait and watch for that. But
this is evidently no child’s play.

Text: Indulekha Aravind  |  Source: ET Edit
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Watching the cricket league on TV is like watching a maalgaadi
(crash) of ads – without remembering the products being

advertised – with off-and-on bat-and-ball action

SHASTRI KE ANUSAR MAN OF THE SERIES

As
his team

celebrates by
spraying cham-
pagne, Shastri

tries to grab the
bottle: ‘Don’t

waste it, yaar!’
Touché

A song from a 1955 Bollywood film
holds the key to India’s stance 

vis-à-vis Russia and the US

F
or a girl
who once
d e f i e d
menfolk in

her family, stubbornly refusing to
wear a salwar under her school uni-
form in mofussil Nizamabad, to a
young woman possessing that rare in-
stinctive cool of natural celebrity and
asking the world whether she was
trending on Twitter – India’s latest
world champion Nikhat Zareen stands
atop a podium of her own making. Be-
hind her very earnest inquiry on Twit-
ter lay a larger statement. It was a
heartfelt articulation of aspiration.
It was an inquiry of, and for, herself,
her life, her moment – the manicured
hypocrisy that comes with adulthood
not yet clouding her thinking. But
consider this: Zareen, the woman’s
boxing world champion, is a proud,
fiercely-independent 25-year-old Mus-
lim woman and her go-to source for
self-validation, Twitter, and by ex-
tension social media, is the space
where many Muslims face daily vil-
ification and demonisation. That is
why her victory, in that strange
brawl-ballet that is women’s boxing,
cannot be hers alone. It gets broken
down into a million little pieces and
gets passed along to thousands like
her, the message getting amplified
along the way.

Lessons for India 
As Zareen encounters adulation,
recognition, social awareness, she
cannot escape this reality. There are
no bubbles any longer, her world, her
meaning extends beyond the ropes of
her square, her sanctuary that is the
boxing ring. As she will grow, so will
the obligation of her identity, that
tricky, often troublesome responsi-
bility you always carry. How she har-
nesses that will be her greatest bout.
Zareen’s world champion mantle has
lessons for current-day India in a way
that few other achievements may have
had before. Her victory is a punch
against the patriarchy of small-town

India and a punch for
Muslim hope. She

means so much to young Muslims
who encounter an uglier reality. “If
my khuda sent me into an orthodox
Muslim family, then why did he gift
me stubbornness to be unafraid to
take on boys in their rough and tum-
ble, and eventually discover that I
have a talent for boxing? Doesn’t fit,
no?” Zareen once told this corre-
spondent, her way of answering back
to patriarchy. She was barely 22 then,
speaking in Bellary, Karnataka, a
state that’s witnessing so many com-
munal flashpoints. “As a small-town
Muslim girl taking up boxing, I was
always aware that we had to be in a
daayra and work within that bound-

ary. Often girls don’t try to come out
of that comfort zone. Their dreams
remain just dreams,” she had said.
Perhaps now, girl-specific boxing kits
will begin to show up and swiftly dis-
appear off shelves in metros and
towns in India. There’s a larger 
battle at hand – of social pride, iden-
tity, and basically, existence.

In 1980s, it was natural for us 
Indians to have Muslim heroes. Nobody
questioned your choices. A time when
wanting to be a Mohd Shahid, a Syed-
Modi, even a Zeeshan Ali , especially,
the swashbuckling Mohd Azharuddin,
did not automatically make you sus-
picious, making youless of an Indian.
Crucially, 1980s was also adecade of
riots. According to the Paris Institute
of Political Sciences, the decade saw at
least 11 large scale riots in India. Yet
these riots remained local in their im-
pact, seldom creating pan-Indian para-
noia or alarm. Today, even a small spark
is immediately fuelled.

Hour of the hero we need
India is in dire need of a popular Mus-
lim hero, one who is not just seen play-
ing the role of a “model” Muslim. In
these hard times for Muslims in In-
dia, when they are confronting new
scripts on their role, scripts being
written by groups claiming to repre-
sent the majority, when the past is be-
ing excavated to justify what’s being
said and done in the present – in such
times, here is a plucky, usually hap-
py and, successful,young woman
telling us how to create our own space.
We could learn a thing or two from
Nikhat Zareen.

Source: TOI EDIT

The Meaning Of Nikhat
Zareen In Today’s India

A punch against patriarchy,
but her pluckiness is also a
message of hope for young

Muslims
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1
Over a thousand fanged enthusiasts have
broken a Guinness World Record amid
the gothic ruins that inspired Bram

Stoker’s famous tale, on the 125th
anniversary of Bram Stoker’s book
‘Dracula’.

2
To mark the occasion of the fore-
most succesful story of Count
Dracula, 1,369 people gathered to

break the world record for the largest
crowd of vampires!

3
Bram Stoker’s ‘Dracula’ was
first published in the year 1897.
The novel went on to become one of

the most famous pieces of English litera-
ture because it had one of the most
iconic supernatural characters of
all time.

4
’Dracula’ also became
one of the most
adapted stories

of all time. The craze
for the fictional character
is still very high. And it
was quite evident
recently at a 13th-century abbey in England,
the venue where a group of 1,369 people in vampire costumes gathered to mark
the 125th anniversary of the book.

5
They needed to stand together in the same place for five minutes to break
the Guinness record, which previously stood at 1,039 people set at a 2011
event in the US state of Virginia.

6
Costume requirements were strict: attendees had to wear black shoes,
black trousers or dress, a waistcoat, shirt, black cape or ‘collared over-
coat’ and... fangs.

Source: CNN
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ADVERTISEMENTS-WISE, THIS HAS
GOT TO BE THE WORST IPL EVER



HEY FOLKS! I’M

WE CAN'T IMAGINE OUR
LIVES WITHOUT THE
INTERNET. BUT, HAVE
YOU WONDERED HOW
DOES INFORMATION
MOVE AROUND THE

INTERNET? 

It stands for “internetworking,” and
represents how all telecommunication
networks allow one the possibility to
communicate with anyone else.

WHAT IS THE INTERNET?

The word “internet” actually
refers to all the hardware infra-
structure present in the network.
Such hardware includes comput-
er systems, routers, cables,
bridges, servers, cellular towers,

satellites and other pieces, whereas the World Wide
Web (WWW) is the collection of all information that
is available on the internet. So, all text, images, audio,
videos online – all this forms the www.

Hypertext transfer protocol is what we
use to view websites through a browser
– that’s what the http at the front of any
Web address stands for. Protocols like
these and dozens more create the frame-
work within which all devices must op-
erate to be part of the internet. Two of the most impor-
tant protocols are the transmission control protocol (TCP)
and the Internet protocol (IP).

INTERNET AND WWW

INTERNET PROTOCOLS 

At their most basic level, these pro-
tocols establish the rules for how
information passes through the
Internet. You’ve probably heard
of IP addresses. These addresses
follow the internet protocol. Com-
puters use an IP address (internet

protocol address) to identify each other. It’s a bit like
a postcode that is unique to each computer connected
to the internet. An IP address is a set of numbers that
might look like this: 195.188.87.10.

WHAT DO THESE PROTOCOLS DO? 

The domain name system (or
DNS) converts human readable
domain names (like:
www.google.com) into Internet
Protocol (IP) addresses (like:
173.194.39.78). Computers can
only communicate using series
of numbers, so Domain Name Systems (DNS) was de-
veloped as a sort of “phone book” that translates the
domain you enter in your browser into a computer
readable IP.

When an information (image, file or
message) is being sent from one com-
puter to another it is broken down
into small bits of data called ‘pack-
ets’. Each packet includes informa-
tion about where the data is going to,
where it is from and how to re-
assemble it. For example, when you
send an e-mail, it gets broken into
packets before zooming across the in-
ternet. Phone calls over the internet
also convert conversations into pack-
ets using the voice over internet pro-
tocol (VoIP). To ensure that infor-
mation goes to the right place, servers
look to send files to an IP address.

WHAT IS DNS?

In the internet world, there are
“servers” and there are “clients.”
Servers are machines that pro-
vide services to other machines
and are connected directly to the
internet. There are email servers,

web servers, and data servers, and each has a static
IP. Your home laptop is not a server. It’s a client be-
cause it’s connected indirectly to the internet through
an internet service provider (or ISP), like Jio, Airtel,
Vodafone etc. For example, to connect to the internet,
you use Wi-fi, which is provided by an ISP. That ISP
connects you to the internet, which connects you to
the IP of the server whose data you wish to see (like
Google.com).

SERVERS AND CLIENTS
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This happens when a packet sent later finds
a quicker path to the destination than an
earlier one. But the packet’s header con-
tains information about the packet’s order
relative to the message. The transport con-
trol protocol uses this info for recon-
structing the message at the destination.

A smart device that directs or routes
information around the internet.
When a data packet arrives the router
reads the IP address information and
sends the packet along the best route
to its destination. The packet can be
sent across the world through fibre
optic cables under the sea or even by satellite.

Since networks are connected to
multiple other networks, there’s a
whole web of connections stretch-
ing out around the globe. This
means that those packets (small
pieces of data sent between devices)
can take multiple paths to get where

they’re going. In other words, even if a network between
you and a website goes down, there’s usually another
path the data can take. The routers along the path use
something called border gateway protocol or BGP, to
communicate information about whether a network is
down and the optimal path for data to take.

The internet protocol makes no guar-
antee that packets will always arrive
at their destinations. This typically
happens when a router receives more
packets than it can process. It has no
option other than to drop some pack-

ets. However, the transport control protocol handles pack-
et loss by performing re-transmissions. It does this by hav-
ing the destination computer periodically send acknowl-
edgement packets back to the source computer indicating
how much of the message it has received and reconstructed.
If the destination computer finds there are missing pack-
ets, it sends a request to the source computer asking it to
resend the missing packets.

IF PACKETS ARRIVE OUT OF ORDER

IF THEY DON’T MAKE IT

WHAT IS A ROUTER? 

YES, DATA CAN TAKE MANY PATHS

According to anti-virus software firm

McAfee, the electricity used to trans-

mit the trillions of spam sent over the

course of one year is equivalent to

the amount of electricity needed to

power more than two million homes. 

FREQUENTLY ASKED QUESTIONS 

No single person or organisation controls the
internet in its entirety. There are many organisa-
tions, corporations, governments, private citi-
zens and service providers that own pieces of
the infrastructure, but there is no one body
that owns it all. There are, however, organisa-

tions that oversee and standardise what hap-
pens on the internet and assign IP addresses and

domain names. 

WHO OWNS INTERNET? 

Almost certainly not. Much of the infrastructure —
the servers, cabling and satellites, and the ISPs
that run them — is in private hands. A govern-
ment might be able to mandate that ISPs in
their territory be shut down, but people could
still receive data through satellite links con-

trolled by companies not answerable to that
government. To extend that shutdown across

national borders is barely conceivable. 

CAN INTERNET BE SHUT? 

One estimate suggests it takes a whopping 152
billion kilowatt-hours per year just to power
the data centres that keep the net running.
Add to that the energy used by all the com-
puters and peripherals linked to it and the
whole thing could be responsible for as

much as 2 per cent of all human-made CO2
emissions, putting it on par with the aviation

industry.

DOES INTERNET EMIT CO2?

FACT OR FICTION?

1Former US vice-president Al Gore
invented the internet.

Fact /Fiction 

2More than half of the world’s population
of nearly 8 billion is using internet. 

Fact /Fiction 

3One of the most important predecessors
of the internet was a network called

NETLINX. It started in 1979 with a connec-

tion between Harvard and MIT.
Fact /Fiction  

4The Samsung i5000, which came out in
1996, was the first cell phone with

internet access.
Fact /Fiction 

5The first widely used Web browser was
called Mosaic, which was introduced in

1993.
Fact /Fiction 

6 If you forward this quiz to 10 of your
friends in the next 10 minutes, Bill

Gates will give you a free trip for two to
Disney World!
Fact /Fiction 

ANSWERS

1. Fiction. Computer scientists Vinton Cerf
and Bob Kahn are credited with inventing
the internet communication protocols we
use today and the system referred to as
the internet. They are recognised as “the
fathers of the internet”. 
2. Fact. For the first time, more than half of
the world’s population of nearly 8 billion
will be using the internet by the end of
2018, the United Nations telecommunica-
tions agency announced last year. 

3. Fiction. The network was ARPANET, it
was started in 1969, and the schools were
Stanford and UCLA.

4. Fiction. It was Nokia, but it didn’t really
catch on because of its price and the fact
that networks weren’t quite developed
enough yet.

5. Fact. But it was only about a year before
Netscape Navigator came along and took
over.

6. FICTION. Yeah, that was lame. 

AS OF OCTOBER 2018, THERE ARE MORE THAN 1.9 BILLION WEBSITES ON THE INTERNET

95 MILLION PHOTOS ARE UPLOADED ON INSTAGRAM EVERY DAY

85,000+ WEBSITES ARE HACKED DAILY

5,000 DOMAIN NAMES ARE REGISTERED EVERY HOUR

THE FIRST EVER EMAIL WAS SENT IN 1971

250 BILLION EMAILS ARE SENT OUT DAILY

THE WORLD’S FIRST WEBSITE (INFO.CERN.CH) IS STILL ONLINE

400 HOURS OF VIDEO CONTENTS ARE UPLOADED ON YOUTUBE EVERY MINUTE
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02 “Do not believe what your teacher tells you
merely out of respect for the teacher.”

Gautama Buddha
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