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W
e have seen what hap-
pens to the planet when
we’re in limbo. What
will it take to breathe
the same fresh air and

walk the same green pastures post the
pandemic? Live and travel much more
responsibly perhaps. Make mindful
choices, go with a green mode of trans-
portation and eco-friendly accommo-
dation; learn to weed through eco-
tourism greenwashing and look for tour
operators with a genuine plan. While
single-use plastic ban, safe garbage dis-
posal and water conservation have been
high on the agenda of many boutique
properties and standalone homestays,
it is much more binding upon both the
host and the visitor to honour zero-waste
practices in a post-Covid world.

Green and bear it
Ratika S Ramchandran from Svasara
Jungle Lodge, Tadoba, feels that those
who were already committed to re-
sponsible tourism will stay com-
mitted to it with a deeper con-

viction and the ones sitting on the fence
will be coaxed to join in the wave post
this reset. She recommends three things
– reduce, reuse, recycle, and highlights
the need to invest in renewable green
energy sources, switch to eco-friendly
guest amenity alternatives and commit
to zero-waste operations. From seeking
green lodging certification to conserv-
ing natural resources, reducing waste,
and lowering greenhouse gases, travel
and hospitality brands are gearing up
to match the sensibilities of today’s eco-
conscious travellers. “We are even ex-
ploring net-zero construction, repur-
posing materials for construction and
Biophilic designs that mix natural with
artificial, like benches made from tree
trunks, or stools made from old tyres,”
adds Chouhan.

Micro wellness
holidays
As part of a re-
sponsible recov-
ery for travellers,
travel experts
recommend a
reduction

in the amount of air flights and opt-
ing for lower-footprint ways to travel.
Alternative and slow transportation
such as trains and bikes, cultural im-
mersion, vacation rentals, and off-the-
beaten-path destinations will be on
the radar for next year. Travellers will
first venture out closer to home and
visit their local eateries, stay region-
ally for a weekend getaway, or travel
domestically before a robust demand
for international travel returns.

The fear of proximity between
people and the need to avoid crowded
spaces will play an important role.
“Lockdown, the growth of mega-cities,
stressed lifestyles are a global reality
and people from the major metros may
also be eager to slow down, reconnect
with the natural world and feel
grounded in the solace of the Hi-
malayas or at a yoga retreat. One trend
that may emerge post-COVID is more
regional travel for shorter stays. Long-
haul travel may become, initially at
least, less frequent,” says Marcus Cot-
ton of Tiger Mountain Pokhara Lodge,
Nepal. Agrees Ramachandran, “New
trends will evolve in food menus with
visitors looking for less meat, vegan,
and immunity boosting meals/dish-
es. Demand for immersive nature ex-
periences and its benefits, such as re-
duced anxiety and stress, have re-
peatedly been demonstrated.”

Nupur.Amarnath@timesgroup.com

D
o you know that September marks
the global fashion calendar? It’s the
month when all major designers
and fashion houses release their
new look books and the new

collections for the next big season are
premiered on runways in Paris, Milan and New
York. It is the month when fashion magazines
take out the ‘September Issue’ – one of the most
coveted and sought-after covers in the
business. All these have always made it the big
fashion month. A reason why in June 2019,
Oxfam UK started working on the
#secondhandseptember to set a new narrative
to the month. Oxfam is encouraging fashion-
lovers to rethink the month that’s usually
associated with Fashion Week, retail and the
start of autumn dressing.

As the name suggests, Secondhand
September is all about wearing the old, reusing
what you have and swapping, not shopping. It is
a well-known fact that throwaway fashion is
putting increasing burden on our planet.
Fashion’s ugly side as a major contributor to
carbon emissions — second only to petrol —
has been topics of editorials and discussions.

WHY SECOND-
HAND?
Did you know that
it would take 13
years for one
person to drink the
water needed to make
one cotton T-shirt and a
pair of jeans? Choosing
to wear secondhand can
help. In the sustainable
fashion foodchain,
reuse/secondhand or swap comes
second to sustainable fashion. When
you choose to wear secondhand, you
make sure that no more resources are
being expended to create a new
garment. So there’s no shame in
wearing your brother’s hand-me-
down shirt or repurposing your
mother’s sari into a skirt for
yourself. In fact, getting creative
with your clothes can earn you some
bragging rights.

The Secondhand September is a
pledge to shop or wear only second hand
for 30 days or more. The average lifespan for
an item of clothing is 3.3 years. But research
has shown that people are discarding

clothes in a year’s time. By choosing
secondhand clothes, you’re giving them a longer
life. Interestingly, the secondhand segment is
just taking off in India. Globally, a thredUP (a
resale site in the US) report found that resale
segment is growing at a faster pace than
traditional fashion retail.

SHOP SECONDHAND
When you wear secondhand, you save money
too. Understand this that secondhand doesn’t
mean bad quality or dirty. In fact, you can
create a swap among family members. Get
cousins of the same age and size together and
share your closets. The concept can percolate
to other items too like furniture, kitchenware,
stationery and most commonly, books. 

By extending the life of clothing, wearing
each item and repairing if necessary until worn
out, you prevent masses of perfectly usable
products clogging up our landfill sites.
According to Remake, a not for profit
organisation: “Globally, 80% of discarded
textiles are doomed for the landfill or
incineration. Only 20% are actually reused or
recycled. The clothing that ends up in landfills
can sit there for 200-plus years, and as it
decomposes, it emits methane – a greenhouse
gas more potent than carbon.”

Help them set goals 
Setting goals can help your children de-

velop grit. It also teach-
es them to take respon-

sibility for their own ac-
tions and promotes a “can-

do” attitude. Ask questions like,
“What’s something that you wish you
could achieve?” Discuss the purpose

of their goals by asking, “What’s
the benefit of doing well in
class?” Break the big goal into
smaller steps and brainstorm

on potential obstacles. It can
also help kids recog-

nise that the world
around them is
full of busi-
ness opportu-
nities, and
finding them
just requires
some careful
observation,

self-drive and creativity.

Teach financial literacy
The sooner you teach your children about
money, the sooner they’ll be able to un-
derstand the importance of managing mon-
ey and investing. Just do the basic lessons:
difference between wants and needs. Chil-
dren should know that money is finite, let
them make money mistakes and teach them
lessons like delayed gratification, bor-
rowing, lending, and interest.

Let them solve their own 
problems

Resist the urge to fix all of your
children’s problems. Letting
your kids solve their own prob-
lems is an entrepreneurial skill

that can only be developed
through experience. The idea is

to guide them by offering choices.

Let them find their own solutions.

Foster creativity
Creativity is a key entrepreneurial trait.
It can help strengthen emotional intelli-
gence, while also helping us become more
flexible and better problem solvers.

Community work
Successful and happy in-
dividuals have one thing
common; they give back
to their community. For
starters, we’re hardwired
to help others. In fact, giv-
ing activates the part of the
brain associated with altruism
and happiness. Additionally, giving
can also help you find your passion,
strengthen your skills, and develop em-
pathy. Volunteering, for example, can also
offer networking opportunities. Begin by

encouraging small acts of
kindness, like helping a
family member, and
then work up to some-
thing bigger.

Find “learnings” in
adversities
Throughout life, and espe-
cially in school, we’re

taught that failure is bad
and it should be avoided
at all cost. As you know,

this isn’t the case as an en-
trepreneur since failure
can be beneficial. By al-
lowing your children to fail
will encourage them to
think of various ways to

accomplish their goals.

Reward initiative
Insist that your kids take per-
sonal initiative and deliver
high quality work each time,

whether it is on homework,
house chores or extracurricular

activities. Giving their best in every-
thing means kids are responsible and de-

pendable.

Urge team work
No one is completely self-sufficient. We all
need help  to reach our goals. The most suc-
cessful entrepreneurs outsource heavy
workloads and team up with others. Your
child needs to learn how to play well with
others in order to reach common goals. Tip:
One of the best ways to promote teamwork
from an early age is to urge your kids to
participate in sports.

Lead by example
Research shows that parents play a huge in-
fluence in determining a child’s work ethic
and habits. Lead by example and always
practise what you preach. When you tell
your kids to work hard and learn from their
mistakes,show them that you also work hard
and learn from your mistakes.

– calendar.com, lifehack.org 
and various websites
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I
t could be
Spiderman or the
kid, Elliot, from
‘E.T. The Extra
Terrestrial’. It

could be Ella in
‘Frozen’ or Black

Panther… have you
noticed how watching an old,

familiar movie (doesn’t have to be
too old, just something we have
watched before) that stars our
favourite fictional friend makes us
feel warm and safe? How in these
very trying times, watching movies
with characters we love, are
making us go to sleep at night
feeling that all will be okay with the
world tomorrow? And, it will be.
Just a little more patience.

As far as this feeling is concerned,
there’s a science behind it. It’s called
the ‘Social Surrogacy Hypothesis’. This
research, conducted by psychologists
at the University at Buffalo and Miami
University, Ohio, indicates that
illusionary relationships, with
characters and personalities on our
favourite movies or TV shows can
provide us all with feelings of
belonging... In short, it helps us be in a

safe place with our fictional friends
during this time when something as
simple as hugging a real friend has
become a soon-to-be-realised dream.
Shira Gabriel, PhD, an associate
professor of psychology at the
University at Buffalo had said: “It’s the
idea that spending time with fictional
characters can in some ways mimic
the benefits of spending time with
real-world friends or loved ones.” The

study is not new. But its relevance is
far more tangible to all of us now
than ever before.

Go back to those films that has
your favourite screen friend. The
choice of movie is yours. Only you’d
know about that favourite friend of
yours. But do watch E.T. again. It’s
always worth it. Let your heart soar
while flying in a cycle with all your
friends, with the help of a bit of
magic. Movie magic.

The pandemic has opened
doors to a more conscious
and sustainable way of travel 

CONTACTLESS
WELLNESS
There are bigger challenges ahead for
the tourism sector. While stepping up
their green quotient, hotels will also
need to accelerate their investments
in ‘no touch’ technologies, such as
biometrics, gesture controls, and
automation, to personalise digital
interactions while enabling social
distancing. A vacation in the
pandemic would mean checking into a
super-sanitised zone where there is
frequent disinfection of the elevator
control panel and staircase handrails,
deep cleaning of kitchen areas and
buffet tables, and the provision of

masks and gloves upon request. The
idea is to bring health and wellness
to the forefront through

contactless technologies

Fashion is known to be the second most
polluting industry in the world. Here’s how
following this simple hashtag can help you

lower your closet’s carbon footprint

Why you must support
#secondhandseptember?

It’s time to revisit characters
from films, who made you feel
warm and fuzzy. Science says
it’s the need of our times

FIVE MORE HASHTAGS TO
BRING ABOUT CHANGE
#shopyourcloset: Digging deep into your
closets to create new looks
#upcycle: Repurposing old into
something useful like old T-shirts into
rugs or bags
#iwearhandloom: A good way to ensure

you are using natural fabrics and
supporting sustainable livelihoods
#outfitrepeater: As a response to the
trend of a new outfit everyday (#ootd),
this one promotes repeating  clothes
#swapnotshop: Like secondhand, this is
done among friends or family. Swap
clothes among each other to refresh
your wardrobe

THE UGLY SIDE
 The equivalent of one garbage
truck full of clothes is burned or

dumped in a landfill every second
 Fashion industry is responsible
for 10% of humanity’s carbon
emissions

 Only about 1% of
textile waste is

truly recycled.
Recycling of

textiles means
breaking each gar-

ment down into its base
fibres. Then, those fibres can

be used to make new clothes 
With current technologies, it
would take 12 years to recycle

what fast fashion industry
creates in 48 hours 
 Extending the average life of

clothes by just three months per item, from 2
years and 2 months to 2 years and 5 months,
would lead to a 5-10% reduction in each of the
carbon, water and waste footprints

10 ways to teach your kids
ENTREPRENEURSHIP

Teach kids to
set S.M.A.R.T

(Specific,
Measurable,

Achievable, Realistic
and Timely) goals

Teaching
entrepreneurship

at a young age can
help a child develop life-

long skills like
communication,

networking and self-
motivation

BRAINSTORM BUSINESS
IDEA WITH YOUR KIDS
Your child’s entrepreneurial journey
will probably start
with receiving an
allowance for
household chores.
Eventually, they’ll
discover that
they have their own
ideas for making
their own money.
Have a brainstorm-
ing session with your
kids so that they can
come up with their
own business
ideas. Tip:
Encourage them to
start small projects
like a lemonade
stand or sell their
old toys online.

FUTURE TRAVEL 
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